Business Studies Learning Journey

Curriculum intent: The aim of the Business studies curriculum is to equip students with the appropriate knowledge and skills needed to develop their

employability and identify business problems and opportunities.

Justify - 9 Marks
You will be given two choices/options. You can access full

marks by just talking about one choice but to access top marks

your answer must be balanced, have application and a
conclusion.
Use business context and 5 linked strands of development.

Exam &

why.
Post — 16

2nd paragraph: give an opposing judgement to the chosen
option (not of the other option) e.g. disadvantages and 2
reasons why.

3rd paragraph: conclusion but... it depends on... \

Destination

REVISION OF THEME
Evaluate - 12 Marks /.
A decision needs to be made in this answer.

Use business context and 5 linked strands of development.
1st/2d paragraph: 1 or 2 advantages identified with 2/3 reasons why.
3rd/4th paragraph: 1 or 2 disadvantages identified with 2/3 reasons why.

1t paragraph: give a judgement e.g. advantages and 2 reasons

Analyse - 6 Marks
Use context and AJIM. An
extended explain question. 5

How businesses motivate
employees:
financial methods:

Discuss - 6 Marks
5 linked strands of development
Can provide one or two

Explain - 3 Marks Calculate - 2 Marks

ONE benefit/ N o remuneration
: ) o marks for formula.
impacts/benefits/reasons/ impact/ method F | ¢ civen: o bonus
drawbacks and then 5 linked ormula are not given, ieci

and then two | h o commission
strands of development in total : you must learn them. :

: linked strands of If a decimal answer o promotion

(e.g. 3 strands for one impact and development. o fringe benefits

round to 2 decimal

2 strands for the other)
places if needed.

Does not require any evaluation.
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Outline - 2 Marks /.

One benefit/ impact/ method with one
linked strand of development. Written in

Non-context. non-financial methods:

o job rotation °
o job enrichment //F
\ o autonomy

\
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The importance of
motivation in the

| . i context. kpl
5th paragraph: Conclusion BUT... it depends on... Y linked strands of development. \.NOF Ft)tacet'
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The concept and
calculation of:
*  gross profit

2.3 MAKING OPERATIONAL DECISIONS

Price skimming

*  net profit f
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Interpretat|on.of; . Quality control Procurement: working with Impacts of Production Product /¢ distribution:
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1.5 UNDERSTANDING THE EXTERNAL
INFLUENCES ON BUSINESS

The impact of
legislation on

changing business locations
multinationals
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The purpose, methods and use of market

Revenue = price x quantity sold

Total costs = fixed costs + variable costs

Profit = total revenue — total costs

Gross Profit = revenue — cost of goods sold

Net profit = Gross profit — expenses

Interest % = (Total repayment — borrowed amount) +
borrowed amount X 100

Break-even. = fixed.costs + selling price — variable costs
Margin of Safety = Actual sales — break-even sales

How businesses use market
segmentation to target
customers based on location,
demographics, lifestyle, income,
age
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.2 SPOTTING A BUSINESS OPPORTUNITY

ENTERPRISE AND ENTREPRENEURSHIP

Why and how \ f
new businesses
Identifying and ; What are business aims and objectives
come about ] : : . Understanding the
understanding Market mapping to |dent|fy.a.gap n competitive environment Financial: survival, profit, sales, market share,
customer needs the market and the competition Strengths and weaknesses of financial security
[price, quality, u competitors based on price, Non-financial: social objectives, personal satisfaction,
choice, EH quality, location, product challenge, independence and control.
convenience] range and customer service
Risk: business failure [ ] [ ]
) 000
financial loss, lack of In Customers ’4
security Market [030301 i needs and
. mapping and .
Reward: business success, e Fr;pen%ation E Recruitment Types of businessThe Marketing wants
profit, independence g HH and training  ownership Mix
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The role of business enterprise and the
purpose of business activity

e produce goods or services

meet customer needs

add value: convenience, branding,
quality, design, USP

Market
research
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Corporate
responsibility
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Developing a
busi‘ness idea
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Famous
Entrepreneurs
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